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Introduction

The Qorus-Accenture Banking Innovation Awards have been a catalyst 
for innovation in the banking sector since their inception in 2013. This 
global competition rewards the best new ideas and practices that are 
transforming the industry for the benefit of banks and customers alike.

For the past nine years, Qorus and Accenture have been working together to collect innovative 
projects, initiatives, and ideas from banks, banking start-ups and spin-offs, and technology firms 
working within the banking industry on one portal: bankinginnovation.qorusglobal.com. The 
portal showcases the most recent and relevant innovations in the market and is a useful tool 
for analyzing the ever-changing banking ecosystem, as well as benchmarking your innovation 
against the competition.

This year we received an impressive 681 innovations from 242 institutions in 57 different 
countries. The awards culminate in an awards ceremony where the best innovations in each 
category are recognized and rewarded. Winners have the opportunity to share insights on the 
key success factors in the design, development and operational phases of their projects, and 
there are also pitches, Q&As and live voting.

We would like to take this opportunity to thank you for attending the ceremony and helping us 
celebrate the very best in banking innovation.
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30 November, Barcelona, 17:30 - 21:30 CET

Events programme

17:30 Welcome – David Cordero, Accenture

17:35  Banking Innovation Trends 2022 –       
 Antonio Coppolecchia, Accenture

17:50  Analytics & Artificial Intelligence Award

18:05  Digital Marketing & Sales Award

18:20  Future Workforce Award

18:35  Pitches: Neobanks & Specialized Players

19:05  Dinner served & live voting

20:15  Neobanks & Specialized Players Award

20:25  Offering Innovation Award

20:40  Reimagining the Customer Experience Award

20:55  Social, Sustainable & Responsible Banking Award

21:10  Global Innovator Award

21:25   Closing comments – John Berry, Qorus

21:30  Event ends
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Judging &  
voting process 

Voting 
For all but the Global Innovator category,  
Qorus members and non-members select the top  
three entries. This makes up 50% of the final score  
(40% from Qorus members and 10% from non-
members). The remaining 50% comes from the  
votes of an Awards Jury, which comprises senior 
bank executives from across the world. 

For the Neobanks & Specialized Players category, 
online voters and jury members shortlist three 
innovations out of the nine nominated ones.  
The three shortlisted innovators present their 
innovations to award ceremony participants who  
cast their votes – and the winner is announced at 
the event. 

For the Global Innovator category, the Awards Jury 
select the winner from the nominees identified by 
the Awards Committee.

Nomination 
Nine innovations are shortlisted by the Awards Committee for each of the award categories.  
The committee comprises industry experts. In addition, twelve applications will be shortlisted 
for the special Global Innovator category.

Submission  
deadline

30 September

17-28 October

30 November

Judging & 
voting

Awards 
ceremony

• Originality: The uniqueness of the  
idea in the marketplace and its potential  
as a game-changer.

• Impact: The innovation’s capacity  
to generate a superior, long-term  
competitive edge and a significant  
return on investment.

• Universality: The innovation’s adaptability 
across different markets and countries.

Judging 
Entries are evaluated taking the following  
three criteria into account:
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Judges 2022

Zineb Baiz
Chief Innovation Officer, Banque 
Centrale Populaire, Morocco

Manuel Cantalapiedra
Chief Digital Officer – One Europe, 
Banco Santander, Spain

Santiago de Larrea Teruel
Head of Innovation and Digital 
Transformation, Crèdit Andorrà, 
Andorra

Akash Dowra
Head of Technical Marketing, Discovery 
Bank, South Africa

Michelle Anderson
Head of Technology Strategy & Group 
Digital Partnerships, Absa, South Africa

Elise Broumm
Head of Innovation, Attijariwafa, 
Morocco

Olga Ceja
Head of Innovation – Artificial 
Intelligence & New Technologies, 
Banorte, Mexico

Colin Dinn
Chief Digital Officer, Vietcombank, 
Vietnam

Bidyut Dumra
Executive Director: Head of Innovation, 
DBS, Singapore

Shani Federman
Head of Business Development & 
Innovation, Israel Discount Bank, Israel

Andras Fischer
Director of Innovation, OTP Bank, 
Hungary

Chris Gledhill
Independent FinTech Advisor, Futurist, 
Writer & Speaker, UK

Sarah Häger
Head of Open Banking Community, 
Nordea Bank, Sweden

Yossi Erez
Head of Digital Banking, Israel Discount 
Bank, Israel

Roberto Ferrari
Founder & CEO, Design Italy, Italy

Marcelo Frontini
Executive Director, Banco Sofisa, Brazil

Piergiorgio Grossi
Chief Innovation Officer, Credem, Italy

Khatija Iffath
Head of Retail Transformation 
& Customer Experience, Kuwait 
International Bank, Kuwait
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Juan Jiménez
Digital Public Policy Director, Banco 
Santander, Spain

Burcu Küçükünal
Senior Vice President: Strategy & 
Innovation, Akbank, Turkey

Joaquim Leal
Manager: Digital Banking, Millennium 
BCP, Portugal

David Jimenez
Chief Experience Officer & Deputy 
CEO, TNEX, Vietnam

Dr. Bījna Kotak Dasanī
Executive Director, Morgan Stanley, UK

Sylwia Kulesza
Executive Vice President: Head 
of Innovation & Digital Strategy, 
Techcombank, Vietnam

Sergio Magalhaes
Head of Digital Channels & IT, 
Millennium BCP, Portugal

Pedro Mira Vaz
Head of Strategic Marketing, 
novobanco, Portugal

Lavinia Morris
Chief Operations Officer, KBC Bank, 
Ireland

Han Peng Kwang
CEO, Wing Bank, Cambodia

Pablo Ruiz Correa
Head of Digital Transformation & 
Innovation, Banco Cooperativo Group, 
Spain

Mamoun Tahri
Head of Business Intelligence Unit, 
Bank of Africa, Morocco 

Stergios Zlatanos
Small Business Segment, Piraeus Bank, 
Greece

Raj Makanjee
Chief Digital Officer, FNB, South Africa

Khomotso Molabe
Chief Engineering Officer, Standard 
Bank, South Africa

Krzysztof Pałuszyński
Deputy Director of Omnichannel 
Banking, mBank, Poland 

Xavier Rebés Garcia
Director of Innovation, CaixaBank, 
Spain

Deepak Sharma 
President & CDO, Kotak Mahindra Bank, 
India

Camilo Velasquez
Head of Open Innovation & Strategic 
Alliances, Bancolombia, Colombia

Alex Jimenez
Chief Strategy Officer, Finalytics.ai and 
Extractable, USA

Santiago Jarrin
Vice President of Retail Banking, Banco 
Pichincha, Ecuador
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Awards  
categories

Analytics &  
Artificial Intelligence

Digital Marketing & Sales

Future Workforce

Neobanks & Specialized 
Players

Offering Innovation

Reimagining the  
Customer Experience

Social, Sustainable & 
Responsible Banking

Special Category: 
Global Innovator
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Innovation
Analytics & Artificial Intelligence  

Innovations that use data, analytics and AI at scale to improve the bank’s  
offerings, experiences and operations.

Innovation: Noa Voice-Activated  
Banking Channel 
Country: Spain

CaixaBank has used IBM’s Watson artificial 
intelligence capabilities to develop a voice-
activated banking channel that adapts the style 
and content of its conversations to suit each 
customer. Part of CaixaBank’s VoiceBanking 
omnichannel, Noa allows customers to access 
their accounts using a mobile app, website, smart 
speaker, contact center or online messaging 
service and to issue instructions by voice or text. It 
can engage in natural language conversations that 
address all of CaixaBank’s products and services.

Emirates NBD has responded to growing 
consumer demand for personalized products 
and services by using data analytics and artificial 
intelligence to create a comprehensive customer 
management framework. The Multiplier Effect 
Framework enables the bank to analyze vast 
volumes of customer data and use artificial 
intelligence to identify the products and services 
that best suit the customer’s current and future 
needs. It has significantly enhanced the customer 
experience the bank delivers and greatly 
improved the effectiveness of the company’s 
marketing and sales.

Innovation: Multiplier Effect Framework 
Country:  UAE

The rise in financial crime has prompted HSBC 
to use machine learning and advanced analytics 
to strengthen its risk management. The bank is 
combining these innovative technologies with 
its extensive data assets and cloud services 
provided by Google Cloud to build a dynamic 
risk assessment capability. This integrated 
approach to risk management gives the bank a 
more accurate picture of its customers’ financial 
conduct than traditional rules-based methods.  
It can now contextualize customer, account, 
and transaction data at scale and identify 
unusual patterns of behavior.

Innovation: Dynamic Risk Assessment  
Country: UK

Innovation: BELA (Behavioral Economics  
Learning Algorithm) 
Country: Spain

BBVA has developed an online digital sales 
platform that combines behavioral economics 
with artificial intelligence. The platform, which 
the bank calls BELA, has significantly improved 
the effectiveness of the organization’s online 
sales campaigns. It has enhanced the targeting 
of sales initiatives, accelerated the roll-out of 
new campaigns and greatly improved online 
engagement with customers. BBVA is looking to 
extend the efficiencies that BELA has delivered to 
sales activities to other parts of its business.
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Analytics & Artificial Intelligence

Innovation: Chargeback RPA  
Country: Turkey

To quicken the processing of credit card 
fraud notifications, İşbank is using robotic 
process automation (RPA), linked to its digital 
channels, to review customer transactions. 
The Chargeback RPA solution has accelerated 
the processing of fraud notifications, 
resolving 40% of them within two hours 
and 76% within 24 hours, and significantly 
enhanced its customer service. It has also 
greatly improved the efficiency of the bank’s 
card operations.

Innovation: Ethical Data Management 
Country: Canada

Scotiabank is using artificial intelligence and 
machine learning to help it take a lead in the 
ethical management of customer data. It has 
developed a variety of tools and processes, using 
these technologies to manage ethics-related 
risks from the moment data is collected to when 
it is eventually deleted. They enable Scotiabank 
to perform large-scale, consistent, systematic 
reviews of such risks and to guide its employees 
at key points during the data lifecycle. The 
bank is sharing insights from this initiative with 
other organizations to encourage the ethical 
management of customer data.

Innovation: Digital Money Manager  
Country: South Africa 

Standard Bank has added a set of money 
management functions to its mobile banking 
app that use artificial intelligence and data 
analytics to help customers make better financial 
choices. The new functions, which the bank 
calls Digital Money Manager solutions, use these 
technologies to analyze customer data and help 
accountholders plan for future payments, improve 
their creditworthiness and better understand their 
financial status. The bank believes this assistance 
will enable customers to develop better financial 
habits that will enhance their wellbeing. 

Innovation: Data Mesh 
Country: Italy

To increase the speed and agility of its data-
driven initiatives, UniCredit is shifting to a data 
mesh approach to managing its analytical and 
operational data. This move will provide the 
bank’s business units with quicker access to 
the company’s extensive data resources and 
enable faster and more effective decision-
making. UniCredit believes that the increased 
availability of its data resources will also 
accelerate the use of machine learning and 
artificial intelligence across the company.

Innovation: Data-Orientated Reorganization 
Country: Turkey

Ziraat Bank has restructured its organization to 
make better use of its extensive data resources. 
During this restructure the bank developed an 
innovative “Business Directory” that collects 
and processes data in a single, standard format 
that allows it to be used in all the organization’s 
processes and accessed by employees throughout 
the company. Ziraat Bank believes its transition 
to a data-orientated organization will increase its 
competitiveness and efficiency while also improving 
its customer service.
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Nominees
Digital Marketing & Sales

Innovations that transform the bank’s awareness generation, positioning,  
lead management and conversion, and related customer communication.

Innovation: Technology-Based  
Marketing Framework 
Country: USA

Ally Bank developed a technology-based 
framework for its marketing campaigns that 
increased brand visibility, product awareness and 
engagement with customers. The framework is 
part of Ally Bank’s marketing disruptor platform 
and was developed by the bank’s Tech Labs unit. It 
has accelerated the development and deployment 
of marketing campaigns by enabling the bank 
to combine reusable technology resources, 
applications and processes with creative teams 
that are lean, agile and adept across a variety of 
technology domains.  

Innovation: Brablox 
Country: Brazil

To cultivate relations with future generations of 
new customers, Banco do Brasil has plunged into 
the metaverse. It has developed Brablox, a site 
on the Roblox metaverse platform, that offers 
children virtual experiences linked to sports, 
puzzles and games. The bank started supporting 
electronic games events in 2018 and expects 
its foray into the metaverse will strengthen 
awareness of its brand among young people.

Innovation: Aqua BBVA Credit Card 
Country: Colombia

To ensure the successful launch of its Aqua credit 
card, BBVA Colombia developed a dynamic 
research model that allows it to quickly adapt its 
product marketing to meet the changing needs of 
its customers. The new research model, developed 
with Accenture, enabled BBVA Colombia to 
significantly accelerate the roll-out of the Aqua 
credit card. The card boasts an innovative security 
feature: its card verification value (CVV) number 
does not appear on the credit card but instead is a 
variable number that frequently changes and can 
only be accessed using the bank’s mobile app.

Innovation: GrowtHUB 
Country: Turkey

DenizBank is looking to capitalize on its digital 
marketing experience and resources. Its fintech 
subsidiary NeoHub has launched an advisory 
service that offers clients a combination of 
digital marketing know-how and technology 
consulting expertise. The GrowtHub service 
provides a comprehensive range of marketing 
solutions that address, among other things, 
orchestration strategies, multiverse marketing 
and the integration of retailers with online 
touchpoints. DenizBank reports that GrowtHub 
has already improved the efficiency of the bank’s 
own marketing campaigns and helped its fastPay 
payments company reduce advertising costs 
substantially.
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Digital Marketing & Sales

Innovation: Mochi in liviVerse 
Country: Hong Kong S.A.R. of China

livi bank has ventured into the emerging Web 3.0 
internet environment with the launch of its own 
collection of non-fungible tokens (NFTs). The 
“Mochi in the liviVerse” collection comprises 2,500 
unique NFTs, each featuring a custom-designed 
rabbit character, that were issued to the bank’s 
customers by lottery. The launch of the NFTs 
raised awareness of the digital bank among young 
consumers, helped livi advance its knowledge of 
Web 3.0 technologies and enabled it to gauge the 
financial regulator’s stance on such digital tokens.

Innovation: Snapchat Marketing Campaign  
Country: France

Eager to acquire new customers over the age of 
25, Orange Bank launched a performance-tracked 
advertising campaign on Snapchat to see whether 
that messaging service reached its target audience. 
Working with digital marketing firm Jellyfish, the 
bank monitored the conversion rates of its Snap 
Ads video campaign. By conducting a variety 
of tests and analyses, Orange was able to refine 
the campaign and improve its effectiveness. The 
Snapchat initiative reduced the bank’s cost-per-
lead (CPL) by 49%, compared with similar digital 
campaigns, and confirmed that 82% of the audience 
was in its target market.

Innovation: My Branch 
Country: South Korea

KEB Hana Bank responded to the fall in customer 
traffic at its branches caused by the Covid-19 
pandemic by developing an innovative digital 
banking channel. The bank’s My Branch 
platform allows managers or tellers to tailor 
the characteristics of a digital version of their 
branch to suit the specific requirements of their 
customers. It also enables the bank to build digital 
branches to serve specific groups of customers 
such as students, members of special interest 
groups or employees of a particular company. 
Bank customers don’t need to use a banking app 
to access their digital branch but instead can log 
on to the My Branch web portal with their mobile 
devices. 

Innovation: imaginLAND 
Country: Spain

CaixaBank fintech, imagin, has extended its reach 
into the metaverse. The company has established 
imaginLAND on the Decentraland virtual reality 
platform and is using the digital location to provide 
a variety of immersive experiences. A virtual 
counterpart of imagin’s imaginCafé in Barcelona, 
imaginLAND will offer registered users of the 
service access to a variety of events related to 
creativity, technology and sustainability, adapted to 
a 3D environment. imagin believes imaginLAND will 
strengthen awareness of its brand among young 
people while also providing the company with the 
opportunity to develop metaverse expertise and 
experience. 

Innovation: Intelligent Lending-Product  
Marketing Platform 
Country: Thailand

Siam Commercial Bank has used artificial intelligence 
and machine learning to develop a marketing platform 
that enables it to offer customers lending products 
that have been tailored to their specific needs and 
circumstances. The platform analyses multiple 
sources of data to identify which of its customers 
are likely to require additional finance, determines 
what products best suit their needs and monitors the 
triggers that might prompt them to need a loan or 
additional credit. The intelligent marketing platform 
has substantially improved the conversion rates for  
its personal loan and credit offerings.
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Nominees
Future Workforce

Changes to work, the workforce and the employee experience. This includes 
the use of data, technology and new approaches to how employees are 
supported by machines and upskilled, and how work is organized, performed, 
measured and managed.

Innovation: Banker Anywhere 
Country: Morocco

To improve the effectiveness of its sales 
force, Attijariwafa Bank has developed a set 
of mobile sales and advisory services that 
supports its representatives and managers. 
Banker Anywhere uses artificial intelligence to 
provide bank staff travelling to visit customers 
and prospects with tailored preparatory 
information to improve the outcomes of their 
engagements. It reduces the workload of both 
sales representatives and managers.

Innovation: Covid-19 Workload Automation 
Country: Spain

In the midst of the Covid-19 pandemic, Banco 
Sabadell stepped up its use of digital and 
automation technologies to help its employees 
handle a dramatic increase in workload. The 
Spanish Government’s emergency response to 
the pandemic put a moratorium on consumer 
credit and mortgage payments and introduced 
state-backed liquidity loans for businesses. Banco 
Sabadell’s increased use of digital and automation 
technologies enabled its staff to cope with a 
three-fold surge in administrative work caused by 
the emergency measures.

Innovation: Intelligent Contact Center 
Country: Spain

Banco Santander has enhanced the automated 
responses of its contact center to reduce the 
volume of low-value calls its agents need to 
handle. It is using artificial intelligence and natural 
language recognition to improve the predictive 
responses of its automated contact center 
services and better equip its customers to resolve 
problems and queries without needing to speak 
to an agent. The bank expects the upgrade to 
improve both the efficiency of its contact center 
and the service experienced by its customers.

Innovation: Salesforce Implementation 
Country: Brazil

Bradesco has implemented Salesforce’s 
customer relationship manager (CRM) 
application to help commercial managers at its 
private bank work more closely with corporate 
customers. The Salesforce software consolidates 
a variety of formerly discrete applications, such 
as financial accounts, portfolio reviews and 
prospect management, into a single customer-
centric solution. Bradesco reports that this 
implementation has improved the productivity 
of its commercial managers and increased 
customer retention.
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Future Workforce

Innovation: Virtual Reality Education 
Country: Indonesia

To improve workforce education and build a culture 
of digital learning across its business, CIMB Niaga 
has rolled out a virtual reality (VR) training solution 
across more than 300 of its branches and offices 
in 95 cities. The VR solution provides immersive 
scenario-based learning experiences that address a 
variety of topics and allow the bank to measure the 
progress and performance of learners. According 
to CIMB Niaga, the VR solution has lowered training 
costs and raised student performance.

Innovation: Client Connect 
Country: Singapore

The DBS Group has developed a comprehensive 
digital training platform to enhance the skills and 
knowledge of its staff and encourage them to 
engage more effectively with customers. The Client 
Connect platform uses artificial intelligence and 
machine learning to help staff gain data-driven 
insights about their customers. The bank has 
launched the Client Connect platform in Singapore, 
where it is used by about 3,000 employees, 
and plans to make it available to a further 3,000 
frontline workers in Hong Kong, Taiwan, Indonesia, 
India and China.

Innovation: Kate for Employees 
Country: Belgium

To improve employee efficiency and satisfaction, 
the KBC Group has developed an intelligent digital 
assistant that guides staff when they work with 
the bank’s customer-relationship-management 
(CRM) applications. Modelled on Kate, the 
digital assistant KBC developed for its banking 
customers, Kate for Employees uses artificial 
intelligence to support staff when they perform 
tasks such as receiving incoming calls, preparing 
for appointments or informing customers 
about new products and services. According 
to KBC, Kate for Employees has increased staff 
productivity and reduced sales costs.

Innovation: Automation Competence Center   
Country: Hungary

As part of its strategy to become an organization 
driven by fast, flexible, error-free and customer-
centric processes, the OTP group has embarked on 
an extensive automation initiative. It has created 
an Automation Competence Center that provides 
its knowledge workers with a range of robotic 
software assistants to help them perform efficiently 
and relieve them of monotonous, repetitive tasks. 
The Automation Competence Center has improved 
the speed and accuracy of the bank’s processes 
and delivered an exceptional return on investment, 
according to OTP.

Innovation: V-Coach 
Country: Turkey

Vakifbank has used artificial intelligence to 
develop an innovative training system that guides 
employees when they are working on the bank’s 
online applications. The V-Coach system helps 
bank staff correct their mistakes, provides them 
with personalized instruction and reports their 
progress to Vakifbank’s education unit. According to 
Vakifbank, V-Coach has already reduced staff errors 
significantly and information from the system will be 
used to further improve employee training.
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Nominees
Neobanks & Specialized Players

The creation and/or application of innovative technology that substantially 
enhances customers’ banking experience and/or develops new sources of 
revenue for the industry. This category is reserved for banking start-ups and 
spin-offs, and technology firms working within the banking industry, whose 
innovations are stage-one funded, have a market release proposition, and/or 
have completed a successful market proof of concept.

Innovation: Dodl   
Country: United Kingdom

During the Covid-19 pandemic, investment 
platform AJ Bell recognized that consumers 
wanted to increase their savings. The company 
responded by launching Dodl, an easy-to-use 
mobile app that helps financial novices buy 
shares in public companies. It was developed 
with technology consultancy Hedgehog Labs 
using Google’s Flutter programming language. AJ 
Bell reports more than 4,000 downloads of the 
Dodl app in the four months after its launch.

Innovation: Swipe  
Country: Morocco

Banque Centrale Populaire has launched a banking 
package that offers teenagers a wide range of 
services. The Swipe package, which includes a 
current account, mobile app and bank card, allows 
young people aged between 12 and 17 years to, 
among other things, buy airtime for their phones, 
draw cash from ATMs, shop online and pay in stores 
using QR codes. Parents or guardians are required 
to initiate the Swipe account. They also have access 
to transaction histories and can disable the service 
without notice.

Innovation: Fiat24  
Country: Switzerland

Fiat24 is a Web 3.0 banking ecosystem that 
allows account holders to access assets and 
perform multi-currency transactions by using a 
non-fungible token (NFT). The ecosystem, which 
runs on the Ethereum blockchain, also comprises 
its own metaverse in which Fiat24 customers 
can establish a presence by buying virtual land. 
Fiat24 is regulated by the Swiss Financial Market 
Supervisory Authority (FINMA), according to the 
ecosystem’s developer, Saphirstein. 

Innovation: Line BK 
Country: Thailand

To reach many of the large number of people 
excluded from traditional financial services in 
Thailand, Kasikornbank teamed up with local 
social media platform, Line, to develop an online 
“social bank”. Line BK is a banking service, 
integrated with the chatrooms on Line’s popular 
social media platform, that offers facilities such 
as savings, loans and payments. Kasikornbank 
reports that Line BK has already opened five 
million savings accounts and issued 2.6 million 
debit cards.
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Neobanks & Specialized Players

Innovation: Finnix 
Country: Thailand

To help consumers previously excluded from the 
formal banking system in Thailand, Monix has 
developed a mobile app that provides small loans 
speedily and without collateral or guarantors. The 
Finnix app offers loans, with three flexible payment 
options, pegged at interest rates well below those 
charged by informal lenders. Monix reports that 
more 500,000 people are using the Finnix app who 
would otherwise have been forced to borrow from 
often unscrupulous lenders.

Innovation: SaaS Mortgage Origination Platform 
Country: Australia

Fintech firm Nano has developed a cloud-based 
mortgage origination platform that has quickened 
the issuing of loans significantly. The platform, 
which can approve mortgages within 10 minutes, 
is already being used by Australian mortgage 
aggregator Connective and its underlying 
technology has been licensed to AMP Bank. Nano 
has also entered into a partnership with Salesforce 
and the software company will soon add the 
mortgage origination platform to its AppExchange.

Innovation: Personal Finance Platform 
Country: Mexico

Rocket has developed an online personal finance 
platform that allows users to check their credit 
history and helps them improve their financial 
behavior. The platform also operates as a banking 
products marketplace. It uses artificial intelligence 
to match customers with financial products that are 
suited to their specific needs. Rocket reports that 
its personal finance platform currently has more 
than 4.2 million registered users.

Innovation: Sline 
Country: France

Sline is looking to capitalize on the growing 
popularity of rental services. It has developed 
a software-as-a-service (SaaS) solution that 
helps retailers launch and manage product 
rentals from point-of-sale (POS) systems or 
e-commerce sites. The scaleable SaaS solution 
helps retailers assess risk associated with 
customers and products, manage various 
forms of financing and remarket products once 
the rental process has ended.

Innovation: Digital Lifestyle Bank 
Country: Vietnam

Digital bank TNEX (The Next EXperience) is 
building a digital ecosystem that offers its target 
audience of Millennials and Gen Zs a variety of 
financial and ancillary services. The ecosystem, 
which TNEX describes as a digital lifestyle bank, 
combines banking facilities with a messaging 
service, mood tracker, step counter and an array 
of online merchants linked to a payments network. 
The ecosystem has attracted more than a million 
customers since its launch in December 2020, 
reports TNEX.
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Nominees
Offering Innovation

Breakthrough concepts that dramatically enhance or transform the 
products or functions which generate revenue for banks, such as 
credit, payments, open banking and others.

Innovation: Mobile Mortgage 
Country: Colombia

Banco Davivienda has launched a mobile app 
that helps home buyers quickly secure finance 
and guides them through the purchasing 
process. The bank’s Mobile Mortgage solution 
grants finance for housing leases or mortgage 
loans within five minutes. It enables homebuyers 
to secure finance and educate themselves about 
purchasing a property before they commit to 
such an investment.

Innovation: Business Financial Health Indicator 
Country: Austria

To help its corporate customers gain better insight 
into the financial health of their companies, Erste 
Group Bank has launched a digital solution that  
gives users a shapshot of key business indicators.  
The assessment tool, which the bank has integrated 
into its recently launched George Business suite of 
digital banking products, highlights weaknesses 
in a company’s financial health, compares its 
wellbeing to that of similar firms, and suggests 
potential improvements.

Innovation: Emergency Savings Planner 
Country: India

During the Covid-19 pandemic Axis Bank 
launched an emergency savings planner to 
help its customers prepare themselves for 
unexpected expenses. The online planner, 
which can be accessed from within an Axis 
Bank branch or remotely via the internet, 
prompts consumers to calculate the savings 
they require to meet emergency expenses and 
sets targets to encourage them to build up 
necessary reserves. More than 13,000 people 
have used the planner to help them meet their 
savings goals, says the bank.

Innovation: Blockchain Cheese Tracker 
Country: Italy

Credem Banca has entered into a loan agreement 
with Italian diary products company Latteria 
Soresina that uses blockchain technology to track 
cheese stocks that have been pledged as collateral 
in the contract. The bank’s inventory chain platform 
uses blockchain shared-ledgers to ensure that the 
monitoring of the cheese stocks and the settlement 
of Latteria Soresina’s revolving debt are secure and 
transparent. Credem Banca plans to incorporate 
blockchain technology into its loan agreements 
with other Italian companies.
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Offering Innovation

Innovation: Home2u 
Country: Malaysia

Maybank has developed a mobile app for home 
buyers that allows them to search online for 
suitable properties, check in real time the finance 
that is available to them, apply for a mortgage, 
track the progress of their loan application and 
chat with a bank representative. The Home2u app 
makes finding and buying a home much easier 
and significantly quicker, says the bank.

Innovation: Risk Assessment and  
Monitoring System 
Country: Taiwan province of China

Taipei Fubon Bank has built a risk assessment and 
monitoring system to ensure the smooth roll-out 
of its open source software applications. The bank 
opted for open source software so that it could 
speed up the development of innovative products 
and services. The Open Source Software Risk 
Assessment and Intelligent Monitoring System uses 
robotic process automation to make sure that new 
applications adhere to the bank’s compliance and 
security standards. 

Innovation: UC Hedge 
Country: Italy

UniCredit has launched a data-driven risk 
management tool that helps small businesses 
better control over their foreign exchange 
exposure. UC Hedge is a cloud-based service 
that gives small businesses insight into their 
net foreign exchange exposure by monitoring 
their invoice and payment flows and helps them 
identify unexpected risks. It also allows users to 
simulate and execute hedging strategies. 

Innovation: Fraud and Cyber Awareness App  
Country: United Kingdom

To help protect its retail and business customers 
from the rise in fraud and cyber crime, HSBC 
has developed a mobile app that teaches 
users about the dangers of these threats. The 
HSBC Fraud and Cyber Awareness app informs 
consumers and business owners about the 
latest fraud trends, scams and cyber attacks and 
recommends measures to protect them from 
such hazards. The free app is available in the 
UK, UAE, Algeria, Bahrain, Egypt, Kuwait, Oman, 
Qatar and Turkey.

Innovation: BNPL Instalments Facility 
Country: Portugal

Millennium BCP has added a buy-now-pay-later 
(BNPL) facility to its mobile banking app. The 
facility allows accountholders to split credit card 
repayments when goods or services are bought 
using a QR code, in a near-field communications 
(NFC) transaction, or at a later date after the 
purchase has been completed. It also creates an 
installment plan on the banking app that helps 
accountholders manage their repayments. More 
than 15,000 customers have used the BNPL 
facility, says the bank.
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Nominees
Reimagining the Customer Experience

Significant enhancements in the bank’s distribution channels and its 
management of customer communications, engagement and relationships.

Innovation: Open Finance  
Country: Brazil

Banco do Brasil has advanced its commitment to 
Open Finance by giving its customers the ability 
to use the WhatsApp messaging service to give 
their consent to the regulated sharing of their 
data. The bank was an early proponent of Open 
Finance. It launched an open developer portal 
in 2017 and later established an open banking 
partnership with software company Conta Azul.

Innovation: Canadian Digital Banking Refresh 
Country: Canada

The Bank of Montreal has completed the first 
phase of an extensive overhaul of its online 
banking. The Canadian Digital Banking Refresh 
required the bank to redesign its online banking 
experience, build a new application development 
platform and seamlessly introduce a variety 
of new software releases to millions of its 
customers. The bank reports that the overhaul 
has already improved its operating efficiency, 
increased customer satisfaction and pushed up 
product sales.

Innovation: HaloBCA Mobile App  
Country: Indonesia

Bank Central Asia (BCA) has built a mobile 
app that offers its customers access to all the 
functions of the bank’s contact center. BCA 
customers can use the HaloBCA app to contact 
the bank’s contact center via phone, email, chat 
or social media channels. The app supports 
the voice over internet protocol (VOIP) and this 
allows customers to engage with the contact 
center without incurring phone charges. The 
HaloBCA app has improved customer satisfaction 
significantly, reports the bank.

Innovation: Constructive Partnership 
Country: Brazil

Bradesco has embarked on an extensive 
training program to encourage its staff 
to be more empathetic when responding 
to customer complaints. Its Constructive 
Partnership program teaches the bank’s staff 
to listen to others more carefully, to be more 
understanding of other people’s problems, 
to cultivate problem-solving skills and to 
recognize that customer satisfaction is a priority 
for all employees. More than 32,500 employees 
have to date participated in the program.
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Reimagining the Customer Experience

Innovation: Video Banking  
Country: Turkey

To provide pensioners in remote areas with banking 
services, Yapi Kredi Bankasi introduced a video 
channel on its mobile app that allows prospective 
customers to open an account without visiting a 
branch. The video channel, which is fully integrated 
with the app’s digital banking offerings, guides new 
customers through a paperless onboarding process. 
It has attracted 500,000 new customers this year, 
says Yapi Kredi.

Innovation: Insights Center 
Country: Spain

To strengthen its presence in the burgeoning 
digital ecosystem, CaixaBank has created a 
research hub to help it design omnichannel 
experiences that delight customers. CaixaBank’s 
Insights Center uses extensive qualitative and 
quantitative research together with an array 
of innovative technologies to design products 
and services that satisfy consumers and 
constantly evolve to meet their changing needs. 
The Insights Center has improved product 
development, curbed costs, and raised customer 
satisfaction, says CaixaBank.

Innovation: Mobile Banking App 
Country: Italy

Intesa Sanpaolo has significantly enhanced its 
mobile banking app to make it more engaging 
and useful to the bank’s customers. The improved 
app boasts a variety of intuitive and innovative 
functions such as the ability to perform bank 
transfers when provided with a photograph of the 
recipient’s international bank account number 
(IBAN) and to pay bills that have been scanned with 
the smartphone’s camera. It also includes several 
“smart” features that encourage accountholders 
to save, invest and better manage their financial 
wellbeing. Furthermore, the app offers easy-to-read 
formats for visually impaired users as well as error-
correction functions.

Innovation: Startup Branch 
Country: Turkey

İşbank has opened a series of branches designed 
to meet the specific needs of technology startups 
and entrepreneurs. The startup branches not only 
offer banking services. They also provide links to 
accounting practices, financial management firms, 
angel investors, human resources consultants 
and law practices. İşbank has already opened 
startup branches in Istanbul and Izmir and plans to 
establish another in Ankara by the end of this year.

Innovation: LookSee 
Country: South Africa

Standard Bank has built a home efficiency 
platform that encourages sustainable behavior 
among its customers and helps them reduce 
household expenses. The LookSee online 
platform provides homeowners with data-driven 
insights that enable them to manage their homes 
more efficiently. It also links them to service 
providers vetted by the bank that can enhance 
the condition and value of their homes. More 
than 500,000 people have visited the LookSee 
platform, says Standard Bank.
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Social, Sustainable & Responsible Banking

Innovations that advance the bank’s social purpose and its commitment 
to being a good corporate citizen and a true ally of its customers.

Innovation: Digital Microcredit 
Country: Ecuador

To help small-scale entrepreneurs gain access 
to finance, Banco Pichincha launched an online 
microcredit facility that issues loans quickly and 
without the need for supporting documents 
or guarantors. It was developed by the bank 
in response to the urgent need for finance 
triggered by the Covid-19 pandemic. To protect 
borrowers from becoming over-indebted, the 
digital microcredit facility includes links to the 
bank’s online financial education offerings. More 
than 28,000 entrepreneurs have to date secured 
microcredit loans, says Banco Pichincha.

Innovation: E-kyash 
Country: Belize

To reach the large number of unbanked citizens 
in its market, Belize Bank has launched an 
easy-to-use digital wallet that boasts an array of 
functions. The E-kyash wallet can be accessed 
using a mobile phone to, among other things, 
receive wages, transfer funds, pay bills, top up 
airtime, purchase goods in stores and online 
and also track expenses. Belize Bank worked 
closely with the Government of Belize during 
the development of the E-kyash wallet. The 
wallet gives many of the country’s workers who 
were previously paid in cash the opportunity to 
receive their wages digitally.

Innovation: Arkéa Flex  
Country: France

As part of its drive to promote sustainability, 
Crédit Mutuel Arkéa has created a real estate 
subsidiary that promotes flexible buildings 
that can be adapted to meet the changing 
needs of their occupants. Arkéa Flex has 
developed a building system that uses a 
combination of panels, up to 25m² in size, 
to construct dwellings of various shapes 
and dimensions. The panels can be used for 
all rooms and can be built out of a variety 
of materials. Once the building has been 
constructed, further panels can be added or 
removed to accommodate the occupants’ 
new requirements. 

Innovation: GLS Digital Impact  
Country: Germany

GLS Bank has developed an impact assessment 
database to help it track the sustainability benefits 
of the projects it finances. The comprehensive 
database combines qualitative sustainability 
analyses of the bank’s business customers and their 
credit applications with quantitative, systematic, 
and data-driven assessments of these companies 
and their loans. A portal linked to the database 
provides decision-makers in the bank with in-depth 
sustainability and impact reports while a mobile app 
delivers short real-time indicators and notices. GLS 
is offering the database to other banks as a “white 
label” solution.
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Social, Sustainable & Responsible Banking

Innovation: Skills4ESG  
Country: Italy

Intesa Sanpaolo has launched an extensive 
training program to promote environmental, 
social and governance (ESG) awareness among 
its customers. Developed with Intesa Sanpaolo 
Formazione, a specialist training company, the 
Skills4ESG program provides the bank’s corporate 
customers with an online learning portal that 
delivers a wide range of live and on-demand ESG 
training and education. Alongside the Skills4ESG 
program, Intesa Sanpaolo also encourages ESG 
improvements by offering customers low-interest 
loans, executive coaching and sustainability 
workshops, among other things.

Innovation: ON Climate 
Country: United Kingdom

OakNorth has created a cloud-based risk analysis 
system that enables it to stress-test its loan 
book against the effects of climate change. ON 
Climate, developed by OakNorth together with 
10 US banks and 27 climate specialists, provides 
insights into the climate risk of commercial 
portfolios at every stage of the credit lifecycle. Its 
six key climate scenarios are constantly updated 
with new data, including high-frequency third-
party information, to ensure that the bank and its 
partners always have an accurate view of climate 
impact across their portfolios.

Innovation: Stopping Abusive  
Payment Transactions 
Country: Australia

To protect its customers from receiving abusive 
messages across its digital payment channels, 
Westpac has introduced a three-tiered monitoring 
system to curb such harassment. The system tracks 
payment descriptions and reference texts in real-time 
and uses a data dictionary to identify unacceptable 
language. It also provides a self-reporting facility 
that allows customers to alert the bank to abusive 
messages. Thirdly, it performs advanced transaction 
data analysis that searches inbound and outbound 
payments for more nuanced threats and patterns 
of abuse. Customers that don’t adhere to the 
bank’s acceptable behavior policy may be warned, 
suspended or denied services, says Westpac.

Innovation: Ser Solidário 
Country: Portugal

Payments processor Sociedade Interbancária de 
Serviços SA (SIBS) has extended and enhanced 
the Ser Solidário collaborative network that 
facilitates the transfer of public donations to 
charities and relief agencies. Founded in 2005, 
Ser Solidário allows bank accountholders to 
use the public ATM network to make donations 
to 120 public-service institutions and receive 
a certified tax invoice. In 2019, it was also 
integrated with Portugal’s MB Way payments 
service to enable bank customers to make 
donations from their smartphones. 

Innovation: DiskarTech 
Country: The Philippines

To reach potential customers in rural and remote 
areas, Rizal Commercial Banking Corporation 
(RCBC) has developed a digital wallet that supports 
two prominent local languages: Taglish and 
Cebuano. The DiskarTech wallet enables bank 
customers to transfer and deposit funds, pay bills 
and access telemedicine and microinsurance 
services. RCBC worked closely with several 
government agencies to promote the DiskarTech 
wallet among high-school students and informal 
traders. It reports that the launch of the wallet 
has increased its account holders and advanced 
financial inclusion in the Philippines.
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Nominees
Global Innovator

The most innovative bank. The winner  
is the organization whose corporate vision 
commits it successfully to continuous 
innovation and transformation, to the 
development and leadership of a broad 
ecosystem of partners extending beyond 
banking, and to the exploitation of 
emerging technologies that improve 
the experience of its customers and the 
performance of its business.
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Submitting  
your innovation  
for 2023

The Qorus-Accenture Banking Innovation Awards celebrate 
the very best innovations that are transforming our industry. 
Your ideas, put into action and delivering results.  
By entering the Awards in 2023, you will help promote 
a culture of innovation, gain public acclaim for your 
organization, network with other bank executives, and be 
inspired by the creativity of your industry peers.

To learn more about the submission 
process, please contact: 

Hannah Moisand
Head of Content & Strategic Partnerships, 
Qorus 
Tel: +33 1 4742 6770 
hannah@qorusglobal.com

Boris Plantier
Content Manager, 
Qorus 
Tel: +33 1 4742 6769 
boris@qorusglobal.com

General queries:
Please write to innovations@qorusglobal.com or 
bankinginnovation@accenture.com
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